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Context Creation Model

GENERAL CATALOG
CONTEXT CREATION MODEL

Our commitment is to create a context for the
realization of a bright

future. Now what are you creating for your
own brand future?

In order to achieve its own created future, is
your brand being prepared to face the
obstacles in its way?

What is the scenario for the realization of that
future?

1-3: Brand Genetics

2-3: Brand Architecture

3-3: Brand Communication Roadmap

When and where is the audience more willing
to interact with the brand? With which types
of tools and methods can the brand's presence
with its audience grow? What type of brand
identity will emerge in this field?

How can the brand be everywhere in a smart
and creative manner? What is your integrative
way to talk about yourself and to be heard,
seen, and become visible?
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