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. _ X Space Odyssey!
gf._‘h":;':"':‘ - s [ | Y TRE L. =i : - - SO Twenty vyears ago, Badkoobeh Advertising
= . 1 R - 2=y % : ; Pl g : Agency started its adventure on its own planet,
i E ' \ - R o . . DA i _' : i e exploring a new era of branding. The founders

stepped into a limitless world guided by their
new way of thinking. Analyzing direction and
atmosphere, recognizing the available means,
discovering opportunities, and recognizing
threats became the guiding principles of the
masterminds located at the Badkoobeh space
terminal. After a while, the project of creating
the future of branding developed with the
definition of mission, perspective, and values.
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Flight Mission

A mission was presented to Badkoobeh agents:

Preserving brand life in the target planet and discovering new directions that can make any
dream come true; improving the brand and helping it shine in the galaxy; helping the brand
reach an even brighter future —all using an exclusive technique.

GENERAL CATALOG
OUR STORY



GENERAL CATALOG
OUR STORY

SUSS I i
o 5 Ly St 558 st i S o S g7 () S S
3 b (8l 5 g sl (LS g 5550 (Sl (gl e85 ol 5l Sl ool § SSS
o an paB ausSol o ol e L (Sle a9 Sy (Lo (g095e0 - Enl 03, ST 4 bdS
olbadgl Gaa sl 5y00 Bamdn o, S awles an o]y SLASES sogro (i ildS aalgs wus
S 3 aialyS o s 5l a0 (glo)liw Jte (L) sl tizr 58 g apu) aialys

Galaxy View

Our "Authentic Branding" methodology is nothing but the discovery of the truth of your brand,

combined with science and creativity. Great brands from all over the world will soon step onto a

new planet with the Badkoobeh team by their side, and will experience a radical change, reach-
ing greater and greater heights. Each will shine like a single star in a sky free of competitors.
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The "How" Is Important

Badkoobeh stellar will give you its full commitment in helping you
achieve your goal by keeping and maintaining the values and principles
that form Badkoobeh's success (authentic branding)
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Forming the Desired Future for your Brand...

Your brand’s amazing journey to worldwide recognition will start as soon as
you step into Badkoobeh's office.

Do not be surprised and accompany us. We intuit the reality of your brand
even before you sitdown. Calm and cool, you're getting ready for a big event.
The only request we have of you is that you think about your brand; it's not
important how or where it is born, or how it compares with the brands of
competitors. Just imagine your favorite future—deep and limitless, and full
of detail.

The mission starts as you follow these steps. Our team is equipped to create
a future even greater than you have imagined.
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Market Researchers
A progressive model of what you imagined for your brand will

be sent to the experts in Badkoobeh's "Market Research” space
station to pass spot-checks and to be experimented on.

Our experts and investigators have found that ads designed
without adequate knowledge of society or customer behavior
will not guarantee your desired future. Therefore, your circum-
stances and your target market will be under close inspection
to discover the truth of your brand. Analyzing the obtained in-
formation will help predict customer behavior towards your
brand and will determine your readiness to start the journey. In
fact, the good news is that this will decrease your advertising
costs in future.

GENERAL CATALOG
OUR STORY



Strategically Entering the Scene

Now that your goal is clear, the weaknesses and strengths are known, the opportuni-
ties, threats, and atmosphere are grasped, it's time to define the strategy—nhow, with
optimized costs and time, you can land on your desired planet!

You touch the pawn—you're already in the game!

You are in your imagined future, so you should move based on the map: scientifically,
creatively, and reliably. Our suggestion is to get into the space of the "Authentic Brand-
ing" technique. By applying this methodology, many comets, one after another, will
shine in your sky, and you need not make a wish when you see them—you've already
done that!
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Solutions

Your desired future is unique, so there are no pre-made solutions for you at the Badkoobeh

Agency. The tactics, based on our analysis and use of tools and equipment, are accessible.

Details like which spacecraft and which launching pad you should use, and in which direction

and at what speed and at what time you should move, are all defined and outlined at the "Media
Strategy and Planning" space station.
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The Core Idea is Created ...

Everything is now ready for you to launch your spacecraft to your desired future—everything
except one item! Fuel! Or, as we say, your core idea.

All of the achievements of the different stations of the Badkoobeh space terminal will come

to fruition in the Idea Development Department. To have a strong and original idea, it is

necessary to see everything from the point of view of the audience and to investigate the

points of similarity between you and your market. Your fuel should provide the basics for a

"big bang" in limitless space. By creating the core idea and fueling your spacecraft with it, the
countdown for your flight will begin.
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To Infinity and Beyond!
The whole Badkoobeh team will gather from the

different stations at the control and support center.
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The Countdown Has Begun

Observe the great event of the time: the creation of a bright
future for a brand.
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Mohammad Reza Badkoobeh

Mohammad Reza Badkoobeh's interest in art and culture started as
a child and he pursued his interest into university. After graduating in
the field of Education and Cinematic Production, he made several
documentaries in his early professional life and was also the manager of
the sports group of Channel 2. He has organized the Deaf News in Iran,
produced documentaries, several TV series, such as "Hadi & Hoda" and
“The Life of Fish," and has taught photography, direction, and production
in various universities. Mr. Badkoobeh has established the Rouzegar
Torfeh Cultural and Artistic Institute and has produced over 200 TV
ads. Voice and picture production and high-level advertising advice are
integral aspects of his professional experience.
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The Power of the Mind, the Miracle of
Science, and WillPower

Being in the field of advertising for over 20 years has made us experts in producing creative
advertisements.With the effort and high quality we put into our work, a satisfied customerand a
long-lasting relationship is guaranteed.

We are empowered by the strength of your dream for the future. We believe that our main job
is not only advertising, but creating a foundation for you to realize a future even better than you
expected. With this approach, the truth of your brand achieves its reality. Then, with logic, and
without the need for exaggeration, we can make your dreams come true and help you reach a
bright future. We have achieved our goals of creating and developing brands in the marketplace
and capturing our audience's hearts and attention. \We know that with the support of our experts'
efforts, experience, and skill, we are one of the best advertising agencies in the country. We have
beenmotivated and encouraged by you and your customers' smiles of satisfaction formany years.

The Badkoobeh Full-Service Advertising Agency team is ready to help you realize your future
with the following services: market research and investigation, advertising advice, strategy
planning services, marketing and branding solutions, media planning, idea development for
advertisements, digital marketing solutions, sales and brand activation, and advertising for film
production and trailers.
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Brand Clinic

The importance of strategic thinking is obvious for all leaders who want to develop their future as well as the future of their
brand. Defining a strategy is the first step in developing a perspective, which will make planning easier. Knowing what to
say, at what time, and using which media, all leave an impression on the audience. All are related to this aspect of brand
communication. The more accurately we study these features, the less we spend.

Market Research

Advertising that is not based on psychological and sociological processes will not be effective.

After years of experience, we have found that "the truth of a brand" is based on the way it has communicated with its
audience. There are no isolated brands on the market, so to be the best, the brand and the market must be evaluated
together.

GENERAL CATALOG
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Planning and Advising on Brand Strategy
The Badkoobeh Agency has developed a unique methodology to promote innovative brands. You should imagine that you
have obtained your brand's desired future as soon as the method is launched. Knowing the strengths and weaknesses,

opportunities, and threats on the market, allows the values, personality, organizational behavior, and the aims of a brand to
be recognized. It is then possible to achieve these goals based on our strategy and branding.

Advertising Strategy

Market analysis will help determine the truth of a brand. Effective advertising strategy is defined by the discovery of the
reality surrounding the brand. Knowing the DNA make-up of each brand and the driving forces behind brand growth and
development can help achieve a bright future.

Media Planning and Strategy

The message based on the truth of the brand should be sent to audiences using the launching pads of the best time and the
most suitable cost. By taking advantage of the Media Strategy and using efficient techniques and methods, the outcome of
media planning can be maximally optimized.
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Conception—The Core Idea

Astrong team is beside you

We cannot read your mind, but we can understand what you want and what your customers want
of you. The overall result of this information is processed in the Creativity Room; the continued
path toward results will be obvious with the creation of a core idea based on the defined strategy
that comes from market research.

The core idea will be presented to writers and to the graphic design team to make the brand more
professional. Both teams will then bring their work to the Art Director to ensure that their work
forms one part of the complete strategy.

The final product will be presented to the Brand Managers, who will apply the final changes and
setafixed strategy.

Graphic design

You have certainly felt yourself drawn to innovative and attractive billboards, brochures,
catalogues, paper ads, newspaper ads, etc. Our commitment is to create ads just like that. The
task of the brainstorming team in the graphic design department is to create different, fascinating,
and creative work according to a defined strategy.

Copywriting

A simple piece of artwork can be changed into a successful advertising campaign by a powerful
slogan. In fact, an appropriate piece of art would be less efficient without copy and strong text.
The expert writers of the Badkoobeh team are skilled in creatively presenting text by designing
slogans and creating context and virtual and TV ad scenarios.

This team is committed to designing creative and effective content.
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Digital Business Development

More success with digital marketing

Your customers need a brand they believe in. The existence of digital space has provided them with the opportunity to
obtain all sorts of information, whenever and wherever they want. They choose their desired products by taking advantage
of this information. Therefore, it is necessary for your customers to see you as attractive and reliable.

Digital Marketing: Advice and Solutions

Where to start? Which digital product is suitable for my brand? How can | promote my brand better? Which social networks
should | join? Should my brand run a competition or contest? How should | find my audience? There are so many other
questions that arise after you define the digital strategy to promote your brand. The digital marketing experts of the
Badkoobeh Agency, with their extensive information about available opportunities, will determine the ways to promote
your brand based on your audience's lifestyle, so that you can concentrate on other aspects of your business.

Creating and Directing Viral Digital Campaigns|

Imagine thatusersin digital space share an email, a post, or a video clip with their friends and encourage them to watch and
share it. To create and channel this excitement, three steps should be taken: planning a good strategy, creating a core idea,
and thorough implementation. During the implementation process, we take advantage of our specialization and experts to
obtain everything needed for your campaign. In this instance, the digital products needed for a campaign, such as micro-
sites, banners, etc, are created. Various promotional tools are also applied and may include email marketing, creating and
broadcasting advertisements, renting billboards and banners, and creating advertising waves within social networks.

GENERAL CATALOG
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Content Marketing Based on Social Media and Mobiles

Rich content should be the core of your digital marketing strategy. This will help increase the popularity of your brand and make it understood by the
public. Inaddition, you will provide your audience with the opportunity to interact with you directly in an intimate atmosphere. Professional content-
production teams at the Badkoobeh Agency are able to produce content in any form, including pictures, text, graphic designs, film, and applications,
and they are committed to activating the heart of your digital marketing campaign with original ideas and thorough implementation.

Planning and Purchasing Digital Advertising Media (Mobile and Web)

Togetthe bestresultin advertising banner campaigns, honest answers must be given to the following questions: Who should | consider paying foran
ad—which site or app? How long should my contract be? How can I lower my cost? How should | negotiate a discount? Could | target a specific group
for my ad? What kind of content would encourage the audience to follow a link and click on it? How should user pages be designed? By considering
aplanned strategy and using their extensive knowledge of what makes a successful advertising campaign, Badkoobeh's digital advertising experts
will help you get your desired results.

Consultation, Designing, and Developing the Brand's Digital Assets|

The Badkoobeh Digital Production Team always develops and produces work with the following qualities: strategy-based, modern and user-friendly
look, compatible with various monitors and platforms, useful and practical, modifiable, standard coding and security. Being chosen as the best and
most popular producer by both the award panel and by users at the Iran \Web Festival, is proof of our expertise.
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Badkoobeh Production Department

Showing the most beautiful and powerful aspects of reality

The Production Department's views are a reflection on the reality of Iranian society today: a pure, honest, colorful, friendly, and attractive perspective.
The Badkoobeh Production Studio develops ads on social topics based on the lives of Iranian audiences. The experts in this department apply their
skills in sending your message across to your audience. The Badkoobeh Production Department will make any comment an achievable dream among
its audience members. Dreams like these will pass through the wide screens of movie theaters, TV screens, computer monitors, radio channels, and
even city walls.

TV and Radio Commercials

The Badkoobeh Production Department's method of production is double-barreled: it has a technical and a
natural core!

Interms of the technical aspect of production, when there is a need for the audience to identify with what they are watching, Badkoobeh extracts the
beauty of our reality and applies it to the picture; the techniques of the Badkoobeh Production Department are unlimited.

Although the products of this department within the Badkoobeh Agency are different, they have a nature and identity that can be easily recognized:
they combine experience, creativity, and a recognition of the Iranian audience and its culture.

Producing Documentary Advertising and Industrial Films

TV commercials are not limited to a -30second attractive and creative trailer with a short message. To reach your desired future, it is sometimes
necessary to secure your audience's trust by using a different mode of communication—a different language—and approaching it with more detailed
and comprehensive information. Presenting reports and statistics or producing a sympathetic documentary to show how a brand formed can have
strong and lasting effects.
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Brand Activation

[tis the most effective way of sending the advertising message: the admiration of your product or service by your audience.

Essentially, BTL services, or brand activation, is a tool for producers and service providers that allows them to introduce their product to
their customers face to face. Maybe this is why it is the most effective way: your product or service is directly absorbed by the customer.
In addition, we know that nowadays, what makes companies, their services, and their brands unique in their customers' eyes is down
to just one fundamental difference. We believe that by applying a new, scientific method we can show your unique features to your
customers. Some of our policies and models are: the untouched zones of BTL advertising, creating a memorable atmosphere, creating
a different/unique feeling and a lasting experience, the possibility of change in urban environments, an emphasis on obtaining and
retaining a specific audience, creating modern social experiences, and converting customers to Brand Advocates.

In-Store Brand Activation

From the product, to the customer, to the soul

The Brand Activation team of the Badkoobeh Full-Service Advertising Agency will not let your product become a left-over in shops and
stores. The appropriate arrangement of the product on display, the decoration of the product, customer education, and promotional
sales items are among the supports provided by our company. Your products will be introduced to customers using samples, promotions,
product displays, catalogues, and other aspects of the customer's shopping experience.
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Event Planning
Creating amemorable atmosphere is the fundamental part of group activity in the new generation of social communication.

We refer to an activity that brings satisfaction and joy and form it into a memorable and glorious process to be proud of. Nowadays,
following this procedure, motivating a group of customers, and creating an enthusiastic social scene composed of a purposeful
group with a unique personality is a major reason for holding a world-class event. In other words, events are not held for a group to
participate in for a limited time, but to create and strengthen the communication networks at the heart of human society. Indeed,
we are experts in understanding how these events should be implemented.

Designing and Executing the Decoration of Stores or Exhibits

People make buildings and buildings make people! The decoration of your store, or the place you introduce your product, creates an
image in the audience's mind regarding your brand. Your brand strategy tells the experts at the Badkoobeh Full-Service Advertising
Agency what kind of decoration should be designed for you. It should be reflective of your strategy and your goals in the exhibition.

Designing and Providing Creative Gifts for Advertising
A good advertising gift will make the customer more interested in your brand.

Naturally, everyone loves gifts. Sometimes we even take gifts that we do not need. To serve your customers using all available
means and to be effective, the Advertising Department of the Badkoobeh Agency finds and creates customer gifts by considering
your brand strategy and your interests.

A good printed ad needs professional equipment.

Printing was one of the earliest tools used to spread the advertising message. With the everyday changes in our world,
this technology has also changed. Taking advantage of the latest printing technology is an effective way of promoting
your brand.
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Context Creation Model

GENERAL CATALOG
CONTEXT CREATION MODEL

Our commitment is to create a context for the
realization of a bright

future. Now what are you creating for your
own brand future?

In order to achieve its own created future, is
your brand being prepared to face the
obstacles in its way?

What is the scenario for the realization of that
future?

1-3: Brand Genetics

2-3: Brand Architecture

3-3: Brand Communication Roadmap

When and where is the audience more willing
to interact with the brand? With which types
of tools and methods can the brand's presence
with its audience grow? What type of brand
identity will emerge in this field?

How can the brand be everywhere in a smart
and creative manner? What is your integrative
way to talk about yourself and to be heard,
seen, and become visible?

© Copyright 2015 Badkoobeh
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Designing ads to introduce the brand
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Event/0OOH/Print

Cooking, ltalian style
Mak Spaghetti

Designing ads to introduce the brand
as exemplary Italian spaghetti
Event/O0H/Print

i el o gl gl




badk@beh

> o5 i)

Jol olypo

W‘)B‘ RV L J9| olro.m .,\3).5 6&5]@\)]9
PIIPITEINE A NAROW 3

Obytiee
alao /aolijgy / buno wiledyy

Warm winter words
Hamrah Aval

(Mobile Telecommunication

Company of Iran)

Offering a new enhanced daytime
package to subscribers to increase the
amount of talk time

OOH/Print

A8 Cames cebu Voplagg Yeoel gy 10
WP TTER 08 o Colatl gilu Jled

WA MG

by B

Syl

Jole miu gasl 51381 @5 e Sl ps sl
Auwls s sesl o www. lejaratbank.ir olio e Sab i ol

BANK TEJARAT

sy

GENERAL CATALOG
PRINT AND OUTDOOR

SSb bbgo
Oyl SSb

S Jobge sl 1581 055
aolijg) /sbano il

Mobile bank

Designing ads to introduce an iPhone
(10S) app for mobile banking

00H/Magazine



badk@beh

WWW. MG dr

oudgl jliel JUy (Yoo o0 g ﬁil.-ﬂniﬁﬁmv-sg
Sl Jlnd ouse 4

Jol olyed (Sliwms; oylgitezr
Js olyod

L) J5| o‘;.a.m 43L‘:..wo)‘ o)|5,;..i.;?- LSL“’ Lsefigs"")b
357255 e 21331 g 4elSe 2o l8l S
igali g4l /aoljg) /o buno cileuli

Hamrah-e Aval(MCI)
Winter Festival

Hamrah Avval

Designing the brand's winter
festival ads to increase call time and
market share

TVC/OOH/Print

il

Slejzd oSl

Jslelyo

olyo 5l Olpiie ol (Bpee (5T S
KA ol 5 Gy 373
aolijgy /o wileds

Turquoise Club
Hamrah Aval

Designing ads to introduce a customer
club and the forms of membership
O0H/Print

ily

GENERAL CATALOG
PRINT AND OUTDOOR

512:2:2 0B,

Jalelporr b mta sl dCugas
* #Jr,,._a'.':‘,Ly..-L!




GENERAL CATALOG
badk@ebeh PRINT AND OUTDOOR

¥, A
Jelpl2

WWW.MCLir

.. i by,
Jg‘o‘,o.b

Sl s Jos (il azr Sl gy (Syre
gl et 5l o3l U Jgl ol 530 5

alao / aolijgy /buno ciledys
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Comfort(Refah) in your
hand

Refah Bank

Designing ads to introduce e-services
OOH/Print
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Peace athome
LG - Goldiran

Designing commercials to introduce
the silent LG washing machine
TVC/OOH/ Print
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Comfortable life

Designing ads to introduce the LG
refrigerator
TVC/OO0H/Print

MMy

@LG

GENERAL CATALOG
PRINT AND OUTDOOR

Life's Gog




GENERAL CATALOG
badk@ebeh PRINT AND OUTDOOR

Olxd yo s

oo sl

g)u Saa b =N sb 6&\5@;]@‘;—"’
oo Gl (ciSas B g b o)lgiie
ioniali 081 / gualy /anlijg) /huno culeyly

Debshin acup

TVC/Redio Ad./O0H/Print
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1,2,3 Parse
Parse Educational Institution

Introducing and branding the Institute
toincrease awareness and gain
market share

OO0H/Print/TVC
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Penthouse with Shouder
faucet

Shouder Faucets

Designing ads to introduce the brand
OOH/Print
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Whatever is genuine is
hidden from sight

Designing ads to rebrand Shahrzad Tea
as the 100% original Indian tea
Event/TVC/Print/O0H/ Digital Marketing

&Y

Uve| PN PREI-N VIS YA I V) azs|

i

ol e 6Ly s az

s pasls Lol sl

GENERAL CATALOG
PRINT AND OUTDOOR




GENERAL CATALOG
PRINT AND OUTDOOR



badk@beh

T salaT glalis
v hafaods com
%1880 ) oS gl T. o

1. oolol lalid

b olopen Lo ¥ game sla ST b
Sepell Slex slassb

alao /byno wilely

B.A. Ready-Made Food

Designing ads for B.A. products during
the Olympic Games
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B.A. Ready-Made Food

Designing ads for B.A. products during
the Olympic Games
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Sew afabric as thick as
arhino's skin

Designing ads to introduce
exclusive products
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The ability to sew the
thickestfabrics

Designing ads to introduce
exclusive products
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Mobin Net campaignin
your city

Mobin Net (Internet provider)

Developing and launching the
campaign in 3 months in over 43 cities,
with specific designs for each city
based on its overall character
OOH/Print/ TVC
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www.mobinnet.ir
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Mobin Net Nowrooz
campaign
Mobin Net (Internet provider)

Providing ads in over 43 cities to
introduce services
OOH/Print

My
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Running
Mobin Net (Internet Provider)

Designing ads to introduce new high-
speed service
OOH/Print
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AP

@ Acted as the advisor for the
brand since its inception

@ Naming and designing the
brand's tagline and slogan

@ Planned and directed four
advertising campaigns in order
to introduce and position the
brand

® Made AP the most widely-
accepted brand of USSD in the
country
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Barli

@ Introducing the product (baby
diapers)

@ ldea development and scenario
writing

® Producing and broadcasting
TVCs

® Media planning
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Hamrah Aval (MCI)

® Directed ten ad campaigns for
the brand

@ Providing full ad services (360°)
for the brand

@ Scenario writing, production and
broadcast of TVCs
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Emersun

® Executed two complete
advertising campaigns

@ The first campaign took place at
the start of the World Cup
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Famila (Cooking oil)
® Executed one full advertising
campaign
@ Creating and broadcasting TVCs
and radio ads
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Mobin Net
Two years of collaboration and .
° cons\{Jltation 780 (seven, EIghtv)
@® Designing the brand's visual identity @ Collaboration since the inception of
® Developing advertising campaigns the brand o
® |dea development and scenario ® Naming and designing slogans,
writing market research, introducing and
® Producing and broadcasting TVCs defining ranking (brand positioning)
and radio ads @ Designing and developing 360°
® Planning and purchasing media campaigns (IMC) _
@ Designing outdoor ads @ ldea developmentand scenario
@ Slogan creation writing _
® Producing and broadcasting TVCs
and radio ads
@ Creating the brand's visual identity
® Elevating the brand's rank to third
place among all USSDs in the
country in just three months
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Armita

@ Acting as the brand's advertising
consultant

@ ldea development and scenario
writing

® Producing and broadcasting TVCs
and radio ads

@ Slogan creation
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Parsian Bank

® Five years of collaboration and
advertising consultation

@ Creating and planning commercial
campaigns

@ ldea development and scenario writing

® Producing and broadcasting TVCs and
radio ads
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Refah Bank

GENERAL CATALOG
TV COMMERCIAL
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Melli Bank

ﬁu)éﬁ)ubﬂ ® - : 1 Eﬂ. "'-.T_._E R : I_'. ; . , - ) .
; I ] | | . - ' ; ® Advising on brand repositioning
@ Eightyears of collaboration | . . . ] : . ® Scenario writing and producing TVCs

® Launching and directing several ad

campaigns

® |dea development and scenario

writing
® Producing and broa
® Media planning

and radio ads
@ Creatinganew slogan

dcasting TVCs
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Mellat Bank

@ More than six years of collaboration

@ Launching and directing several ad
campaigns

® |dea development and scenario
writing

@ Producing and broadcasting TVCs

@ Designing outdoor media
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Sabzan

@ Introducing a new product (instant
pasta)

@ |dea development and scenario
writing

® Producing and broadcasting TVCs

® Media planning

http://goo.gl/ahw3zt
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Shahrzad Tea

@ Collaboration and brand advice after
many years of brand inactivity

® Market research and brand
repositioning

@ Creating a 360° ad campaign

@ Producing and broadcasting TVCs
and radio ads

@ Creating outdoor ads

@ Slogan creation and content
development

@ Package design

GENERAL CATALOG
TV COMMERCIAL
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Shahr Bank (City Bank)

® ldea development and scenario
writing
® Producing and broadcasting TVCs
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Datis

® ldea development and scenario
writing

@ Producing and broadcasting TVCs
and radio ads
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Snowa

® |dea development and scenario
writing
@ Creating TVCs
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Bartar

® Market research, brand positioning
and the development of the visual
and corporate identity of the brand

@ Creating a 360° ad campaign (IMC)

@ ldea development and scenario
writing

® Producing and broadcasting TVCs

@® Slogan creation

® Media planning

GENERAL CATALOG
TV COMMERCIAL
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®©® ®©® ®©® ®

Debsh Tea

@ Acting as advertising consultant
since the inception of the brand

@ Creating and directing several ad
campaigns in order to introduce,
position and promote the brand

@ ldea development and scenario
writing

@ Producing and broadcasting TVCs
and radio ads

® Planning and creating outdoor media

® Making Debsh Tea the most widely-
sold tea on the market

o B
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Dorna

@ ldea development and scenario

writing
® Producing TV ads
@ Tagline creation
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The Ministry of Youth
Affairs and Sports

@ Creating social TVCs for the
national football team just prior
to the World Cup

® Broadcasting ads on social
networks and TV channels

http://goo.g/T4XB
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Pofila

® Media planning

® Producing and broadcasting
TVCs

@® Acting as advertising consultant
since the brand's inception and
factory opening

® ldea development, scenario
writing and TVC production

@ Creating and directing several ad
campaigns

@ Making Pofila the top of mind
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Farahi Carpet

® Developed two complete ad
campaigns for brand positioning

@ Slogan creation

® |dea development and scenario
writing

® Producing and broadcasting TVCs

GENERAL CATALOG
TV COMMERCIAL
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Kachiran

@ Three years of collaboration
® Developing ad campaigns to position

Islamic Republic of Iran
Broadcasting (IRIB)

the brand [
® ldea development and scenario @ Produced more than 30 social
writing advertisements solicited by the IRIB

@ Driving the development of culture
in different areas, including traffic
laws, public culture, and social
morals

@ Producing and broadcasting TVCs
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The Ministry of Youth
Affairs and Sports

® |dea development and scenario
writing

® Producing and broadcasting social
TVCs
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Can (home appliances)

® Advertising consultant on festival
planning

® |dea development with regards to
selecting a name, choosing awards
and scenario writing

@® Producing and broadcasting TVCs

® Planning and designing outdoor ads
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LG Rasanehaye Digital
® Acting as advertising consultant for (Dlgltal MEdIa)
the last ten years ¥ @ Produced and broadcast more than

20 different advertisements solicited
by Digital Media

@ Highly effective advertisements,
proven by statistical data

@ Thefirst serious step to developing
culture by means of modern media

@ Directed more than 15 ad campaigns

@ Two of the TVCs produced received
first prize in LG's global advertising
festival, both in 2006 and in 2007
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Islamic Republic of Iran
Broadcasting (IRIB)

® Produced over 30 social ads solicited
by the IRIB

@ Driving the development of culture
in different areas, including traffic
laws, public culture, and social
morals
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Mak

Advertising consultant since the
begining of

® Acting as advertising consultant
since the inception of the brand

® Media and digital media planning

@ Creating and directing several ad
campaigns in order to introduce and
position the brand

® Creating and directing ad campaigns
to boost sales and promote the
brand

® |dea development, scenario writing
and producing advertisements for TV
and radio

® Increasing market share after
launching campaigns
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Full Service Advertising Agency
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Islamic Republic of Iran
Broadcasting (IRIB)

@ Produced over 30 social ads solicited
by the IRIB

@ Driving the development of culture
in different areas, including traffic
laws, public culture, and social
morals

http://goo.gl/WwRj60
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Hamrah Aval (MCI)

@ Acted as director for ten ad
campaigns for the brand

@® Providing full service (360°) ads
for the brand

® Scenario writing, production and
broadcast of TVCs
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Islamic Republic of Iran
Broadcasting (IRIB)

® Produced over 30 social ads solicited
by the IRIB

@ Driving the development of culture
in different areas, including traffic
laws, public culture, and social
morals
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Rasanehaye Digital
(Digital Media)

@ Produced and broadcast over 20 ads
solicited by Digital Media

® Highly effective ads, proven by
statistical data
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Modaresan Sharif
(SharifTeachers)

@ Acting as advertising consultant for
the last three years

@ Producing and broadcasting TVCs

@ Creating an advertising wave by
planning and directing a variety of
focused campaigns
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Mahsan

@ Acting as the sole advisor for the
brand

@ More than seven years of
collaboration

@ Creating and directing a variety of
successful campaigns

@® ldea development and scenario
writing

@ Producing and broadcasting TVCs
and radio ads

@ Planning and creating outdoor
advertisements
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Zar Macaron

@ Introducing a new product (wheat
flour)

@ ldea development, slogan design,
and scenario writing

@ Producing and broadcasting TVCs
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Parse

® Acting as strategic consultant

® Media planning

® Producing and broadcasting TVCs
and radio ads

® Three years of collaboration with the
brand

® Advertising consultation

@ Created and directed three
influential and effective ad
campaigns for the brand
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Bank Melli

® Brand repositioning consultation
@® Scenario writing and TVC production
@ Creating anew slogan

AP

@ Acted as advertising consultant
since the brand's inception

@ Naming and designing the slogan

@ Planned and directed four ad
campaigns to introduce and position
the brand

@ Made AP the most widely-accepted
USSD code in the country
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Modaresan Sharif
(SharifTeachers)

® Acting as advertising consultant for
the last three years

@ Producing and broadcasting TVCs

@ Creating an advertising wave by
planning and directing various
focused campaigns
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Mallat Bank

® More than six years of
collaboration

@® lLaunching and directing several
ad campaigns

@ ldea development and scenario
writing

® Producing and broadcasting TVCs

® Creating outdoor media

GENERAL CATALOG
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LG

® Acting as advertising consultant for
the last ten years

@ Directed more than 15 ad campaigns

@® Two of the TVCs produced received
first prize in LG's global advertising
festival, both in 2006 and in 2007
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LG

® Acting as advertising consultant for
the last ten years

® Directed more than 15 ad campaigns

® Two of the TVCs produced received
first prize in LG's global advertising
festival, both in 2006 and in 2007
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35555 Affairs and Sports
® Produced the "You, yourself, are

AP Iran" socially-driven TVC
® Advertising consultant since the ® Broadc?(stthe ad on social

inception of the brand networks
® Naming and designing the slogan
® Planned and directed four ad

campaigns to introduce and position

the brand
@ Made the brand the most widely-

accepted USSD code in the country
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Hamrah Aval (MCI)
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Vitana @ Acted as director for ten ad
® |dea development and scenario campaigns ) )
writing ® Providing full ad services (360°) for
® Producing TVCs thebrand .
@ Scenario writing, production and
broadcast of TVCs
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Emersun

® Launching two complete campaigns
@ Starting the first campaign by the
start of the World Cup

528l (A5 ol 9 (e

|
(=] kot

http://goo.gl/pKdesY

GENERAL CATALOG
TV COMMERCIAL


http://goo.gl/pKde6Y

digital marketing

=
i



badkebeh

_
tallaly
Py

Lol S Jluzws (2b)lb

52 Oibes ooyt sl el ol s (b
sl Siles s sole laygnilo cods Lbgs
9 o (0l § Aty A8 cunsgidaliyy / yane
&l 9 Slojles szl (50,5 0050 (51

39 Ledid Ujguo o gione agi/ o Wiy
Skl lse bbb/ S ol o
;.?o_:;é.sb)d $U.é C_JLMa wLw ORr g /

Olel o5 soylgris

Digital Marketing

makpasta.com
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Social Media Marketing
[ Mak Pasta]

kg 1 Activities on social media / producing and creating
PR useful content for users and audiences / web mastering
and interaction with users and audiences / idea
development and design of the visual content on the
page/ preparing and providing verbal content / social
promotion / boosting the number of followers / holding
competitions and special promotions / SEO / achieving
first rank for the tagline of the Mak brand

@makpasta
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Salino Festival

Promoting the sales campaign via
SMS / purchasing an exclusive
number for SMS / microsite design /
distributing newsletters / performing a
prize draw

salino.makpasta.com
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Full Service Advertising Agency
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Badkoobeh Online Branding

Responsive web design / reliable and
secure back-end development / content
marketing / interaction with users /
named the best mobile web service at
the Iran Mobile App Festival / SEO

badkoobeh.com
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' ' Agency, Iran
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Online Branding

Badkoobeh
Marketing on social networks

Content marketing on social media

and viral videos in the field of social
responsibility / prime link on Google search
engine results, among other advertising
agenciesinlran

badkoobeh.com
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Viral video campaign for
the Iranian national football
team

Badkoobeh

Directing and developing ideas for the viral
video campaign of the Iranian national
football team /

Received one million feedback messages
less than two weeks after the start of the
campaign

@badkoobeh
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APUX Campaign

Campaign message: Using Asan
Pardakht services means saving time,
doing what you enjoy and creating
joyful moments. Share these moments
on social networks.

Important results: More than 4,000
participants /5,100 new followers
/ more than 200,000 visits to the
campaign's microsite

apux.ir
#APUX
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APUX Campaign

|deation / microsite design /
creating and managing accounts /
advertisement and promotion on
social media / content production and
publication / online banner design /
newsletter distribution / advertising
reports / digital media planning

and purchasing (web banner and
application advertisement)

apux.ir
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AAPX1 Campaign

aapx1.ir
#AAPX1
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AAPX1 Campaign

|deation / microsite design /
creating and managing accounts /
advertisement and promotion on
social media / content production and
publication / online banner design /
newsletter distribution / advertising
reports / digital media planning and
purchasing

aapx1.ir
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Digital Marketing

bartar-co.com
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Digital Marketing

Responsive web design / reliable and secure back-end
development / content marketing / interaction with
users/ SEO

shahrzadtea.com
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Social media marketing
Shahrzad Tea

Activities on social media / producing and creating useful content for
users and audiences / web mastering and interaction with users and
audiences/ idea development and designing the visual content of the
page / preparing and providing written content / social promotion /
boosting the number of followers / holding competitions and special
promotions / SEO

@shahrzadtea
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Digital Marketing

780

Responsive web design / reliable and secure
back-end development / design and creation of
visual and written content
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SHAHRZAD TEA
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Boosting the sales of
Shahrzad tea

Shahrzad Tea

Supporting the sales of Shahrzad
tea and BTL activities at the grand
tea festival held in HyperStar
Department stores in Tehran / sales
were significantly higher than what
was expected in two weeks
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Unveiling the product

Displaying the new product, "Jack”,
and its promotion in Milad Tower in
Tehran and other cities throughout the
country /exceptional increase in sales
in just 20 days

GENERAL CATALOG
BRAND ACTIVATION
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The Strawbery Festival
1G]

Supporting LG products during the
summer sales exhibition / printed POS
materials

GENERAL CATALOG
BRAND ACTIVATION
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Board Member and Chief Creative
Officer of Memac Ogilvy.
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Peter Sylvester

Peter Sylvester, award-winning
international professional speaker and
Inspirationalist with Success Unlimited
and BNI.
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Chris Roycroft-Davis

Communicating skills coach, writing
coach, and presentation and media skills
coach.
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COO0 SMFB Engine at SMFB

Ll Jleis ;o eMarketing
Gole g Ll ol (Lo L) e g youaly
€ pas aglosls plol as” slaslds sla)lS

MD at the Directors’ Centre
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Steve Clarke

The UK's top Sales and Marketing
Mentor, international inspirational
sales and marketing speaker, author
and columnist.
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GENERAL CATALOG
ACCOMPLISHMENTS AND TESTIMONIALS
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Kevin Horsley|

Thinking and memory expert, world-
record holder, speaker, trainer, and
author
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David Thomas

GMM motivational speaker,
Guinness World Record

Breaker, #1 best-selling author
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Phil M Jones

Anaward-winning business educator
and professional international
speaker who helps business owners
get more business.
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CMC Marketing, Brand and

Reputation Strategist for
professional services, BZB and non-
profit organizations.
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Ayd Instone

Innovation and Creativity Speaker,
Creative Director, Branding and
Communications Trainer
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Link, NHS, Pepsi, Pfiser
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Speaker, writer, strategist
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Beld denvan Bas

Speaker, trainer, strategist, and
founder of State of Digital
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Michael Jackson

Change Agent, speaker at
conferences all over the world
oSy ks g slo 4T anwgs S oae
Saatchi & Saatchi ;> Slals SleS

)LIS)Q @'lﬁg‘ L)‘);C;J"W‘ﬁ Lot L\ @Lwi»
((.GJLC Q‘M)UL S

lJerome Joseph

Brand Strategist, Brand Touch-Point
and Engagement Consultant, Brand
Coach, and professional speaker
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The World First Award for " LG DVD Recorder"and "LG Audio System" TV Ads - in 2006 and 2007,
IRAN Mobile App Festival Award for Badkoobeh.com in 2014
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Geoff Ramm|
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Allan Stevens|
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No.9

7th St.

North Golafshan Ave.
6th Phase

Shahrak-e- Ghods
Tehran - Iran

Tel: (+98) 2188080 150
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badkoobeh.com
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